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Purpose.  Brand is the expectation created before the service is experienced. Build it up the Brand Identity Ladder — a believable promise first, then a usable name, a consistent identity, and credibility signals you can actually support.

	STEP 1 — BRAND PROMISE


The experience you intend to deliver every time. Believable at your current stage — not “the best cleaning in town.”
	




	STEP 2 — NAME & AVAILABILITY CHECK


	Proposed name
	

	Business-registration availability
	

	Domain
	

	Social handles
	

	Trademark / confusing similarity
	



	STEP 3 — IDENTITY SYSTEM


	Element
	Done
	Note

	Consistency, not decoration

	Approved logo versions
	☐
	

	Colors
	☐
	

	Fonts
	☐
	

	Company description (short)
	☐
	

	Email signature
	☐
	

	Document / invoice header
	☐
	

	Simple usage rules
	☐
	



	STEP 4 — PROFESSIONAL CREDIBILITY SIGNALS


☐   Name and contact information consistent across every document
☐   Voicemail and email responses identify the company professionally
☐   Quotes, agreements, invoices, and reports are readable and consistently branded
☐   Workers arrive in clean, appropriate clothing or uniforms
☐   Vehicles and equipment are organized rather than visibly chaotic
☐   Customer and guest information is handled discreetly
☐   Claims such as “insured,” “certified,” or “background-checked” are accurate and supportable
☐   Online profiles are current and do not promise unavailable services
A planning instrument, not a guarantee of business success. Vendor-neutral — usable with any tools, team structure, or software.  ·  The STR Cleaning Blueprint™
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Summit's brand at launch: a believable promise, a verified name, and a simple, consistent identity — no overclaiming.

	STEP 1 — BRAND PROMISE


The experience you intend to deliver every time. Believable at your current stage — not “the best cleaning in town.”
	Every property prepared, documented, and ready for arrival.



	STEP 2 — NAME & AVAILABILITY CHECK


	Proposed name
	Summit Cleaning Solutions

	Business-registration availability
	Available in state

	Domain
	summitcleaning.co — available

	Social handles
	Consistent handle available

	Trademark / confusing similarity
	No close local conflict found



	STEP 3 — IDENTITY SYSTEM


	Element
	Done
	Note

	Consistency, not decoration

	Approved logo versions
	☐
	Primary + mark

	Colors
	☐
	Navy / steel

	Fonts
	☐
	One family

	Company description (short)
	☐
	Drafted

	Email signature
	☐
	Set

	Document / invoice header
	☐
	Template built

	Simple usage rules
	☐
	1 page



	STEP 4 — PROFESSIONAL CREDIBILITY SIGNALS


☐   Name and contact information consistent across every document
☐   Voicemail and email responses identify the company professionally
☐   Quotes, agreements, invoices, and reports are readable and consistently branded
☐   Workers arrive in clean, appropriate clothing or uniforms
☐   Vehicles and equipment are organized rather than visibly chaotic
☐   Customer and guest information is handled discreetly
☐   Claims such as “insured,” “certified,” or “background-checked” are accurate and supportable
☐   Online profiles are current and do not promise unavailable services
A planning instrument, not a guarantee of business success. Vendor-neutral — usable with any tools, team structure, or software.  ·  The STR Cleaning Blueprint™
